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Abstract

This study examines the field of health communication by reviewing existing litera-
ture and analyzing its role in addressing a wide range of public health challenges.
Using qualitative content analysis, it explores health communication strategies in
both emergency and non-emergency contexts, including the management of
pandemics such as COVID-19 and Nipah. The research emphasises the need for evi-
dence-based, context-specific communication approaches tailored to different popu-
lations, with a particular focus on marginalized communities. The study also high-
lights the importance of delivering accurate, accessible, and culturally relevant mes-
saging to tackle communicable and non-communicable diseases, mental health con-
cerns, and aging-related health issues. Findings emphasize the integration of theo-
retical frameworks into communication strategies to enhance clarity, stakeholder
trust, and measurable public health outcomes. Effective health communication re-
lies on a deep understanding of the audience, addressing knowledge gaps, utilizing
trusted information sources, and adopting appropriate communication formats. By
informed decision-making, strategic health communication contributes to sustained
public health improvements.
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Introduction

Communication is a fundamental aspect of human life, enabling individuals to
connect, share ideas, and build relationships. Among the many facets of life,
health remains one of the most critical considerations. A healthy body and mind
are central to well-being; their absence cannot be compensated by wealth, power,
or fame. From the earliest days of human civilization, the pursuit of health and
wellness has been a subject of continuous exploration, leading to the develop-
ment of medicines, practices, and preventive measures.

Prevention, as the adage goes, is better than cure. To prevent diseases and
injuries effectively, comprehensive knowledge is essential - this is where health
communication plays a pivotal role. Health communication encompasses strat-
egies designed to inform, empower, and encourage individuals and communi-
ties to make healthier choices. It draws upon various theories and models to
promote positive behavioral and attitudinal changes.

Purpose of the Study

Effective communication in any domain is influenced by factors such as per-
sonal interest, attitudes, experiences, and the context in which communication
occurs. In health communication, however, additional considerations come into
play, including the selection of the target audience, appropriate medium, cultur-
ally relevant content, and tailored messaging. These elements must be adapted
to the unique demographics, cultures, and priorities of diverse populations to
achieve meaningful and impactful communication outcomes. By understanding
these theoretical foundations, we can better design communication strategies
that resonate with varied audiences and promote health and wellness on a
broader scale in the regional context.

Hence this review study broadly examines the existing theories and frameworks
of health communication, exploring their evolution, application, and relevance
in addressing contemporary and regional health challenges. The existing health
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communication programs and strategies in a regional context (In the south most
state of Kerala in India) are also analysed, identifying gaps that hinder their

effectiveness.

Specific Objectives

1. To review the existing literature on health communication.
2. To analyze emerging trends in health communication.

3. To identify strategies for enhancing the effectiveness of health communica-
tion at the regional context (state of Kerala in India).

Study Method

Since the study focuses on understanding health communication by reviewing
existing literature in the field, a qualitative content analysis focussing on sec-
ondary data was employed. Relevant literature on health communication and
health literacy at the global, national and regional level were carefully selected
and analyzed.

Health Communication: Concepts, Definition and Overview

Maintaining a healthy lifestyle and effective communication are two fundamen-
tal pillars of human sustainability. When these elements merge into the disci-
pline of health communication, it becomes a crucial area of research. Now, as
we progress through the first quarter of the 215t century, health concerns have
intensified due to the emergence of new pandemics such as COVID-19, SARS,
swine flu, Ebola, mpox, H5N1, H5N5, yellow fever, and Zika, along with the in-
creasing prevalence of lifestyle diseases, cancer, and HIV. The question of how
to prevent these diseases remains critical to human survival. Extensive research
is being conducted worldwide to develop vaccines for various diseases. When
COVID-19 emerged, claiming the lives of 700,000 people globally, scientists
successfully developed vaccines to combat it. However, the pandemic also un-
derscored the crucial role of communication in managing public health crises.
Governments launched massive communication campaigns to educate citizens
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about health risks and disease prevention, highlighting the importance of clear
and effective messaging in safeguarding public health.

According to Clancy (2004), the “main currency of health care in the 21 cen-
tury” is health communication. In recent years, many scholars and organisations
from various fields have been attempting to define or redefine health communi-
cation. However, due to its multidisciplinary nature, several of these definitions
may seem relatively distinct from one another. Within the fields of communica-
tion, sociology, anthropology, cultural studies, linguistics, and medical litera-
ture, we can define health communication. Therefore, the context defines what
itis. But most point to the role that, “health communication can play in influenc-
ing and supporting individuals, communities, healthcare professionals, policy
makers or social groups to adopt and sustain a behavioral practice or a social or
policy change that will ultimately improve health outcomes” (Schiavo, 2007). It
depends on discrete communication strategies or action areas including, inter
personal communications, public relations, public advocacy, community mobili-
zation and professional communications (WHO, n.d.).

The International Communication Association’s Health Communication Division
was established in 1975, marking the first acknowledgement of health commu-
nication as a subset of communication. In 1985, a division of the National Com-
munication Association was established. Health communication was formally
acknowledged as a part of the American Public Health Association’s Public Health
Education and Health Promotion division in 1997. The peer-reviewed journal
‘Health Communication’ was established in 1989, and the Journal of Health Com-
munication followed seven years later (Freimuth & Quinn, 2004).

Understanding health communication is essential for public health profession-
als and government bodies to promote healthy behaviors at local, national, and
global levels. Health communication explores how various strategies can inform
individuals about their health and influence their behaviors, enabling them to
lead healthier lives (Alu, 2023).

This field integrates concepts from multiple disciplines, including public rela-
tions, marketing, social cognitive theory, and communication theories. Kreps
(1998) defines health communication as “the central social process in the provi-
sion of health-care delivery and the promotion of public health,” emphasizing its

critical role in improving healthcare outcomes and public well-being.
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In Encyclopedia of Health Communication, Teresa L. Thompson (2014) highlights
the vital role of health communication in human well-being, emphasizing that
“research that affects how long people live, their level of health during their
lifespan, how they cope with health problems, and how communication affects
their health brings with it a level of human relevance that is not available in all
areas of study.” Access to reliable health information is made possible through
communication, enabling individuals to actively engage in the healthcare sys-
tem - whether at home, in the community, or within medical institutions - when
they receive timely, accurate, and persuasive health messages (Kreps &
Neuhauser, 2015).

During health crises such as the COVID-19 pandemic, uncertainty and fear often
lead to a surge in misinformation, disinformation, and myths. In such situations,
the importance of health communication becomes even more evident. Effective
communication not only dispels harmful myths - such as the false claim that hair
dryers can kill the coronavirus (Alu, 2023) - but also educates the public on
safety measures, provides real-time updates on containment zones, and guides
healthcare professionals through best practices for managing crises.

Health Communication for Information and Influence

Many mistakenly believe that health communication is limited to disease aware-
ness or prevention campaigns. However, it plays a much broader role in enhanc-
ing overall well-being. By shaping attitudes and influencing social normes, it helps
people make informed health decisions. For example, campaigns have success-
fully reduced the stigma surrounding HIV and AIDS, encouraging more individu-
als to get tested. Similarly, effective communication helped dispel doubts about
the safety of COVID-19 vaccines, increasing public confidence. As Smith & Hornik
(1999) explain, health communication involves developing and delivering mes-
sages that promote healthy behavioral choices. According to the U.S. National
Cancer Institute (2001), it can increase awareness, change perceptions, encour-
age action, and reinforce positive health behaviors. It also helps counter misin-
formation, advocate for health policies, and strengthen collaboration among
health organizations. Ultimately, health communication is a powerful tool for
promoting better public health outcomes.
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Understanding Health Decision Makers

According to WHO (2017), health decision-makers are individuals or entities
that utilize communication tools to make a range of health-related decisions.
The primary goal of health communication is to provide information, guidance,
and counsel to these key audiences, enabling actions that protect the well-be-
ing of individuals, families, communities, and nations.

Health decision-makers include individuals who make personal and family health
choices, such as deciding whether to take the COVID-19 vaccine. Despite gov-
ernment recommendations, vaccine uptake varies; for instance, as of January
13, 2025, 70.47% of India’s population had received at least one dose, while
65.29% were fully vaccinated (CoWIN Dashboard, 2025). Medical professionals
also play a crucial role by making decisions about patient screening, diagnosis,
and treatment. Also local, national, and international policymakers are respon-
sible for shaping public health policies. Communities influence health outcomes
by managing public spaces, events and services. Global organizations and stake-
holders determine funding and oversee health initiatives. Lastly, WHO staff make
critical decisions regarding programs, resource allocation, and internal and ex-
ternal communication. Each of these decision-makers plays a vital role in shap-
ing global and public health outcomes.

Channels of Health Communication

Effective health communication campaigns rely on strategically selecting and
utilizing communication channels. Messages are more impactful when dissemi-
nated through multiple platforms, ensuring that audiences receive information,
guidance, and support from diverse sources. Identifying the most suitable chan-
nels is crucial for achieving communication objectives.

WHO says that several key factors should be considered when choosing com-
munication channels. It is important to assess which channels are accessible to
the target audience and which they prefer for receiving health information. Ad-
ditionally, the effectiveness of a channel in helping audiences recall messages
and engage in two-way communication must be evaluated. Inclusivity is also
essential, ensuring that the communication needs of individuals with disabili-
ties are addressed. The selection of channels should align with the campaign’s
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goals - whether raising awareness or encouraging behavior change. For example,
if the objective is awareness, channels that maximize exposure and repetition
should be prioritized, whereas behavior change efforts may require platforms
that showcase real-life role models. Finally, resource availability must be con-
sidered, as certain channels, like television public service announcements (PSAs),
may have extensive reach but involve significant production costs. By carefully
mapping these factors, health communication campaigns can effectively influ-
ence public health outcomes.

The channels for health communication fall into three broad categories:

1. Mass media: Television, radio, newspapers, magazines, direct mail, SMS, out-
door and transit advertising, and websites are the major mass media channels.
PSAs can be used for free placement through these channels or even with a fee.
However, the placement of the messages on particular platforms or at particular
times is crucial.

2. Organization and Communities: These channels target particular demograph-
ics based on shared interests, like occupation, or geography, like a particular
village. Community-based events like health fairs, meetings at businesses,
schools, and places of worship, and community-based media like local radio
discussion shows and organisation newsletters are examples of these chan-
nels.

3. Interpersonal Communication: Family, friends, co-workers, medical profes-
sionals, teachers, counsellors, and religious leaders are frequently the people
who people turn to when they need guidance or want to share knowledge about
health. The most reliable sources of health information are frequently these
one-on-one conversations.

WHO'’s Principles for Effective Communication

WHO proposed six major principles for communication to make it more effective
and useful. These principles include:

1. Accessible - The information should reach the target audience regardless of
their abilities.
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2. Understandable - The audience can comprehend the received information ef-
fectively.

3. Actionable - Information should be immediately available to the audience in
order to handle the situation of the moment.

4. Relevant - The information should be pertinent, appropriate, or crucial for a
specified purpose.

5. Credible and Trusted - The audience should trust the information that we give
to them. It often depends on the reliability of the source. More credible informa-
tion offers more ‘right’ actions.

6. Timely - The information given at a time is fitting for its use.

Figure 1: WHO Principles for Effective Communication (Source:https://www.who.int/)

COMMUNICATING

— o

HEALTH

g

Whichever channels are used for health communication campaigns, it’s impor-
tant to ensure all these principles are followed, even if it’s press releases, social
media messages, advertorials, billboard ads, TV ads, etc.
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Audience Centered Communication

Health communication relies on strategic tools to effectively influence target
audiences. It is often directed toward specific demographic or geographic groups
based on the nature of the health issue. For instance, if a Nipah virus outbreak
occurs in Kerala’s Malabar region, communication efforts should be concentrated
there, rather than in other parts of the state unless the virus spreads or poses a
broader threat. Similarly, while menstrual health campaigns primarily target
women, raising awareness among men is also beneficial. Some scholars argue
that all health messages should reach everyone, but considering practical con-
straints such as time, funding, and effort, prioritizing the most relevant audi-
ences ensures greater impact.

The way a message reaches its audience, how it is perceived, and the reaction it
generates are critical factors in health communication. For example, if a
marginalized community lacks access to digital devices or the internet, relying
solely on social media for outreach would be ineffective. Likewise, assuming
that young people primarily consume information through newspapers may not
align with modern media habits. This is where understanding the target audi-
ence and selecting the right communication channels become essential. Since
audiences are highly fragmented, identifying their preferences and behaviors is
key to successful health campaigns. The effectiveness of any health communi-
cation effort depends on thorough research into both the target audience and
the communication environment. Therefore, a well-structured research strategy
should be based on situational analysis and audience profiling (Schiavo, 2007).

Multi-Disciplinary Nature of Health Communication

According to Bernhardt (2004), health communication is a multidisciplinary, goal-
oriented approach that does not rely on a single theory or model. Instead, it
integrates concepts from various disciplines, including communication, psychol-
ogy, sociology, and anthropology, to enhance its effectiveness. The choice of
theory or strategy for a health communication campaign depends on the spe-
cific context and the intended social or behavioral impact. Applying theoretical
frameworks helps determine the most suitable approach to addressing a health
issue and designing effective interventions.
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Schiavo (2007) categorizes the key theories used in health communication cam-
paigns into three broad groups:

1. Behavioral and Social Science Theories: These focus on understanding indi-
vidual and collective behaviors, motivations, and decision-making processes.

2. Mass Communication Theories: These explore how media influences public
perception, awareness, and behavior change.

3. Marketing and Social Marketing Theories: These apply commercial marketing
principles to promote health behaviors and encourage public engagement.

Based on these theories, health communication campaigns can be tailored to
effectively reach and influence their target audiences.

Behavioural and Social Science Theories in Health Communication

The Behavioural and Social Science theories address the changes that occur in
the individual, community and social levels. It emphasizes the relationship be-
tween individuals and their external environments. These theories include;

1. Diffusion of Innovation Theory (Rogers, 1962): This model provides a perspec-
tive on time and external conditions required to achieve behavioural and social
change.

2. Health Belief Model (Becker, Haefner & Maiman, 1977): This model originally
explains why people chose not to engage in initiatives that could aid in disease
prevention or diagnosis.

3. Theory of Reasoned Action (Ajzen & Fishbein, 1980), proposes that a person’s
attitude towards a behaviour and his/her subjective norms about the behaviour
contribute to accepting or performing that specific behaviour.

4. Convergence Theory (Rogers & Kincaid, 1981), emphasizes how crucial it is to
communicate information, have mutual understanding, and agree on any group
or collective action that would result in social change. It is expected of all par-
ticipants in these communication processes to respect and consider the feel-
ings, thoughts, and emotions of others.

5. Stages of Behavior Change Model (Prochaska & DiClemente, 1983), defines
behavior change as a process that involves different stages, each of which rep-
resents a different level of motivation or change readiness.
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The stages in this process include:

a. Precontemplation: Individuals learn about the health behaviour despite no
intention of adopting it.

b. Contemplation: People started to think or ponder about adopting the sug-
gested behaviour.

c. Decision: People decide to adopt the recommended behaviour.

d. Action: For a brief while, people make an effort to follow the suggested
behaviour.

e. Maintenance: For along time, people stick to the suggested health behaviour
and, ideally, make it a part of their daily routine and way of life.

6. Communication for Persuasion Theory (McGuire, 1984), suggested that, in
order to assimilate and perform a new behavior, a person should pass through
six interdependent stages which include:

a. Presentation of persuasive message

b. Receiver pays attention to the message

c. Comprehension of arguments conveyed in the message
d. Receiver agrees with message arguments

e. Message is retained or stored in the memory

f. Receivers behave in the line with the message arguments

According to McGuire exposure, attention, liking, and understanding the mes-
sage is the core components in a communication campaign. They speak about
conveying the messages to a large audience in a clear, appealing, and compre-
hensible manner.

7. ldeation Theory (Kincaid & Figueroa, 2004): More ideational elements like
attitudes, knowledge, social and peer recognition and self-efficacy, that bear on
to someone, there will be substantial probability that they will take on a healthy
behaviour.
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Mass Communication and Marketing Theories in Health Communication

Effective health communication relies on the strategic use of mass media chan-
nels to maximize impact. Newspapers, magazines, radio, television, social me-
dia, and the internet serve as key tools in connecting communicators with their
audiences. Mass communication theories explore the effects of media on indi-
viduals and society, as well as how these effects can be amplified or mitigated.

One significant theoretical framework in this context is Cultivation Theory, pro-
posed by George Gerbner (1969). This theory suggests that repeated exposure
to mass media influences people’s perceptions of reality, making mediated rep-
resentations seem normal over time. In health communication, cultivation theory
helps scholars understand how media content shapes health behaviors, both
positively and negatively. Given the prevalence of media portrayals related to
nutrition, body image, tobacco use, cancer, drug consumption, obesity, and
women’s health, this theory provides insights into how mass media reinforces
unhealthy behaviors or, conversely, promotes positive health messages (Dutta
et al., 2017). It also encourages research on the direct health effects of such
portrayals and the responsibility of media in shaping public health discourse.

For health authorities and social action groups to effectively communicate their
messages, it is essential to assess audience needs and cultural preferences
through interpersonal communication methods, such as one-on-one discussions
or group meetings (Schiavo, 2007). Also, health communication strategies can
be informed by social marketing theories, which help design targeted interven-
tions (National Institutes of Health, 2002). Public advocacy and public relations
play a crucial role in raising awareness of health issues and urging governments
and stakeholders to take appropriate action.

Regional Health Challenges in Kerala

Kerala, widely recognized for its strong health security framework, has effec-
tively leveraged media for grassroots health communication. Beyond its well-
established healthcare infrastructure, the state’s health achievements are rein-
forced by social determinants such as high literacy rates, robust social security
schemes, an efficient public distribution system, and fair labor practices. These
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factors have played a crucial role in advancing key health indicators, including
high life expectancy, low infant mortality, and reduced birth and death rates.

However, sustaining this progress presents significant challenges. Kerala is ex-
periencing a rising burden of non-communicable diseases (NCDs) such as dia-
betes, hypertension, coronary heart disease, and cancer, along with age-related
health issues. At the same time, the resurgence of communicable diseases -
including COVID-19, Nipah virus, swine flu, dengue, leptospirosis, and
chikungunya - poses an ongoing public health threat.

Additionally, emerging health concerns such as mental health disorders, suicide
rates, substance abuse, adolescent health issues, and the increasing number of
road accidents further strain the healthcare system. Vulnerable populations,
particularly tribal communities and fisherfolk, face disproportionately poorer
health outcomes compared to the general population (Kerala State Planning Board,
2017). Addressing these challenges requires sustained public health efforts, stra-
tegic communication, and targeted interventions to ensure equitable healthcare
access for all.

Adoption of Health Communication Strategies by the Government of
Kerala

Kerala’s healthcare system is supported by an extensive network of healthcare
facilities, particularly Public Health Centres (PHCs), which play a vital role in
community healthcare at the grassroots level. The state’s high literacy rate has
significantly contributed to better information dissemination, increasing public
awareness, vigilance, and responsiveness. This has led to strong community
participation in health campaigns, particularly among the youth. The foundation
of Kerala’s healthcare success lies in its highly skilled medical personnel, who
possess extensive experience in handling infectious diseases and work with a
strong sense of coordination. Their efficiency extends beyond case identifica-
tion, reporting, and clinical management to include monitoring, supervision, and
grievance resolution.

A key aspect of this system is the network of Accredited Social Health Activists
(ASHAs) under the National Health Mission, along with Anganwadi workers from
the Integrated Child Development Services (ICDS). These workers actively iden-
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tify and address emerging health issues in the community. Recognizing the need
for structured health communication, the Kerala Health and Family Welfare De-
partmentissued a directive on December 20, 2021, emphasizing the importance
of a well-defined communication strategy. This strategy aims to enhance public
engagement in disease prevention and control measures, ultimately working
toward a healthier Kerala.

Under the Nava Kerala Karma Nidhi initiative, the directive proposes the follow-
ing interventions:

1. Major hospitals should maintain clear and standardized hoardings at key lo-
cations while removing outdated or cluttered ones.

2. At least one interactive hoarding in major health institutions should creatively
highlight a specific theme every month or quarter.

3. Health awareness campaigns should be conducted in outpatient clinics and
congregation areas.

4. All hospital compound walls must be well-maintained and free of clutter.

Multiple government agencies, including Local Self-Government Departments
(LSGDs), the public distribution system, police, disaster management, educa-
tion, IT, media, and fire force departments, played crucial roles in ensuring both
medical and non-medical support. These agencies were instrumental in enforc-
ing measures such as social distancing and quarantine while also supporting
COVID-19 control efforts through financial aid and public awareness campaigns.
The extensive reach of social media significantly contributed to the success of
various initiatives, while mainstream media provided oversight by analyzing ad-
ministrative data, incorporating expert opinions and ensuring government ac-
countability.

Enhancing Accessibility in Health Communication

To effectively reach a diverse audience, health communication must leverage
global, national, and local channels. People tend to trust information from famil-
iar or local sources, making coordination with partner organizations and agen-
cies essential for consistency and clarity. Expanding outreach through non-tra-
ditional channels can further improve engagement. Key messages should be
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strategically placed across multiple platforms to reinforce their impact, with
emphasis on highly visible spaces for the target audience.

Visual elements play a crucial role in capturing attention before the message
itself. Strong visuals can make complex health issues feel more relatable, inspir-
ing people to seek more information. It is equally important to ensure that indi-
viduals with disabilities can access and utilize health communication materials.

Since health communication often targets non-expert audiences from different
demographic backgrounds, messages must be clear, concise, and easy to under-
stand. If individuals must reread a message multiple times to grasp its meaning,
it fails in its purpose. For example, in Kerala, people are more familiar with the
term Corona than COVID-19, and very few recognize SARS-CoV-2, the official
name of the virus. Using highly technical terms can alienate the audience, mak-
ing the information less effective. Therefore, communicators must simplify com-
plex medical information into clear, relatable messages that resonate with the
public. Adopting the principle of “using words that work” ensures that mes-
sages are both accessible and impactful.

Making Health Communication More Actionable

Awareness alone does not always translate into immediate behavioral change.
According to communication theories, people rarely follow complex health guide-
lines after hearing them just once. Instead, step-by-step communication cam-
paigns can gradually influence behavior by guiding individuals toward the de-
sired action.

Health messages should be simple, easy to recall, and widely shared to accom-
modate diverse socio-cultural and educational backgrounds. Effective commu-
nication must foster engagement at both the personal and community levels,
creating a sense of urgency that encourages immediate action. Also, identifying
trusted sources of information - such as healthcare professionals, community
leaders, and reputable institutions - enhances the credibility of the message.

Timeliness is another crucial factor in actionable health communication. Regu-
lar updates through reliable communication channels help prevent the spread of
misinformation. Delayed messaging can create an information vacuum, allow-
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ing unreliable sources to dominate the discourse. Ensuring consistent and au-
thoritative communication keeps the publicinformed and motivated to take nec-
essary health actions.

Understanding the Audience

Effective health communication begins with a deep understanding of the target
audience and the stakeholders who influence them. People’s perceptions and
acceptance of health messages are shaped by various factors, including age,
gender, income, education, region, religion, cultural background, and social struc-
ture. Recognizing how these characteristics influence behavior allows commu-
nicators to design engaging and impactful messages that resonate with indi-
viduals and communities.

To strengthen the connection between the audience and the health issue, com-
municators should design messages that:

* Reflect prior experiences of the target audience

* Highlight the impact of the issue on individuals similar to the recipients
* Emphasize effects on family and friends, increasing personal relevance
* Instill confidence in taking preventive or corrective measures

* Promote the benefits of adopting positive health behaviors

By aligning messages with the audience’s lived experiences and values, com-
municators can foster greater engagement, trust, and action.

The Role of Health Communication in COVID-19

The COVID-19 pandemic underscored the critical importance of strategic health
communication worldwide. Campaigns successfully promoted social distancing,
vaccination, and booster coverage, helping curb the spread of the virus. How-
ever, alongside the pandemic, an infodemic - an overwhelming surge of mis-
leading or false information - flooded both digital and physical spaces, reinforc-
ing the urgent need for effective health communication strategies (WHO, 2020).

In times of uncertainty, clear and strategic communication is essential to main-
taining public confidence in health authorities and recommended precautions
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(Paek & Hove, 2020). Public health officials and political leaders had to convey
risks and uncertainties while reassuring the public that proactive measures were
in place to protect them. Even before vaccines or treatments were available,
strategic communication played a vital role in informing people about the virus
and promoting preventive behaviors.

Once vaccines became available, persuasive communication efforts were nec-
essary to encourage uptake. Tracking and addressing misinformation was a key
priority, achieved through multi-source listening, storytelling, strategic partner-
ships, and well-planned dissemination. By using these health communication
principles, authorities were able to counteract rumors, provide factual health
information, and encourage informed decision-making among targeted popula-
tions.

Conclusion

Health communication strategies grounded in theoretical frameworks can be
effectively applied in both emergency and non-emergency situations. In times
of rapidly evolving public health challenges, such as COVID-19 or Nipah virus
outbreaks, the primary goal of health communication should be to deliver accu-
rate, timely information that helps individuals make informed decisions for them-
selves and their families. Lessons learned from past health crises should be
leveraged to enhance future communication efforts, addressing a wide range of
public health concerns. These may include both communicable and non-commu-
nicable diseases, such as mental health issues, the challenges of aging popula-
tions, and ensuring accessible, affordable healthcare for vulnerable groups.

There is no universal approach to health communication. Each public health
challenge requires a customized strategy, employing specific methods, chan-
nels, and messaging techniques to achieve the desired health outcomes. The
first step in designing an effective health communication strategy is understand-
ing the audience and the context. Once this is established, communication ef-
forts should be incorporated into the planning phase with a clear focus on the
intended objectives. Key questions to guide this process include:

1. What public health issue needs to be addressed?

2. Who is most affected, and what are the root causes?



82| SJCC International Journal of Communication Research 1 (2)

3. How can communication help to solve the issue?

4. What knowledge, attitudes, and behaviors currently exist among stakehold-
ers?

5. Where do people seek information, and who do they trust?

6. What messages, messengers, channels, formats, and languages are most
effective?

Health communication must be evidence-based, tailored to the needs and pref-
erences of specific stakeholder groups, and rigorously tested to maximize effec-
tiveness. Continuous evaluation and assessment are also essential to ensure
ongoing learning, adaptation, and improvement in communication efforts.
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